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UFI’s objective is to provide reliable data on the 
exhibition market to its members and to all those 
interested in exhibitions.

This data covers 3 elements;
- exhibition venues
- the exhibitions held in those venues
- the companies who organize those events.

For each of these elements UFI has defined the keyFor each of these elements, UFI has defined the key 
indicators we aim to provide on a regular basis.
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A variety of research projects are underway to develop 
the required data. Some of these are global, others are 
regional.

We also consider that the UFI membership data is itself 
worth analyzing. It is large and there is no other existing 
international sample of companies at both venue and te at o a sa p e o co pa es at bot e ue a d
organizer levels.
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The current results in the 3 areas previously mentioned 
are listed on this slide.

Highlighted in blue on this slide are the elements which 
are released in this document.
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So first, the capacity side of our industry.

We have identified 1 197 exhibition venues with aWe have identified 1 197 exhibition venues with a 
minimum of 5000 sqm. They cumulate 32.6 million sqm
of indoor exhibition space.

That is 57 more since 2006 with a growth of 3.4 million 
sqm (54% of the increase is related to new venues and 
46% to extensions of existing venues. Closures of 
venues are marginal).
Th l i i 2 3% hi h i lThe average annual increase is 2.3%, which is lower 
than the 3.1% per year that had been anticipated in 2007 
for the 2006-2010 period.



Europe and North America, followed by Asia offer the 
highest venues capacities, with respectively 48%, 24% 
and 20% of the total indoor exhibition space.
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The size of venues also varies from one region to 
another.
55 venues – 36 of them being in Europe and 12 in Asia –55 venues 36 of them being in Europe and 12 in Asia 
have an indoor exhibition space of 100,000 sqm and 
more.



15 venues have an indoor exhibition space of 200,000 
sqm and more.
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The breakdown of indoor exhibition space by region for 
both 2006 and 2011 is shown on this chart.
All regions except Africa have significantly increasedAll regions, except Africa, have significantly increased 
their capacity (in Africa, 1 large venue has closed). This 
is particularly true for Asia/Pacific (+38%) and the Middle 
East (+16%).
One significant change is the shift of 2% of the globalOne significant change is the shift of 2% of the global 
“market share” from both Europe and North America to 
Asia / Pacific (+4%).
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In terms of countries, 5 of them (USA, China, Germany, 
Italy and France) account for 59% of the total world 
indoor exhibition space.

34 countries have a minimum of 100,000 sqm of indoor 
exhibition space.
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UFI member venues.
Today, UFI Members who operate venues manage 
211 venues That is 12 more than in 2006211 venues. That is 12 more than in 2006.

The total exhibition space managed by UFI 
members has grown by 2,3% a year in the 2006-
2010 period It is anticipated that this rate will slow2010 period. It is anticipated that this rate will slow 
to a 0,9% annual increase during the 2010-2012 
period.

Th diff t i l t d i t ti tThe different regional trends are interesting to 
notice. UFI member venue capacity in the Asia / 
Pacific region increased by more than 40% since 
2006. This is significantly more than in the other 
regions It should ne noticed however that the UFI
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regions. It should ne noticed however that the UFI 
Membership in the Americas is not necessarily fully 
representative.



Let’s look at the event side of the exhibition industry.
In 2009, UFI released global estimates on the number of 
exhibitions and the size of the exhibition market in termsexhibitions, and the size of the exhibition market in terms 
of net rented exhibition space. The total number of 
exhibitors and visitors was added in 2010.
These figures should be considered as a minimum, as 
we only considered:we only considered:
- events with a minimum of 500 sqm of net exhibition 
space
- direct exhibitors.
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It is estimated that the global market, measured in terms 
of total net space rented by organizers, decreased by 6% 
between 2008 and 2010.
The breakdown by region is shown of this chart.
One significant change is the shift of 2% of the global 
market share from Europe to Asia / Pacific. However, the 
European market is still more than double the size of theEuropean market is still more than double the size of the 
Asia/Pacific market.
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The “top 10” national markets, in terms of exhibition 
space rented, remain the same.
However most of them have suffered from a decreaseHowever, most of them have suffered from a decrease 
between 2008 and 2010.
Only 2 countries saw an increase of the size of their 
market: China and Brazil.
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If we compare, for the main 3 regions in terms of 
capacity or activity, the annual average capacity trend 
between 2006 and 2011 and the annual activity trend 
between 2008 and 2010, we notice that the venue 
capacity continues to increase in all 3 regions, whereas 
the activity decreased in Europe and North America, and 
it increased more rapidly than the activity in Asia/Pacific.
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UFI also provides some metrics on characteristics and 
trends of the different regional exhibition markets.
This first analysis is based on 2 large databases: the oneThis first analysis is based on 2 large databases: the one 
related to Euro Fair Statistics for Europe (related to most 
audited events / accounts for 40 to 45% of the European 
market) and the BSG database, which identifies most B 
to B events in Asia and accounts for around ¾ of that 
market.
Average duration, size of booth and number of visits
could be calculated for Europe and the average size of 
exhibitions for both regions. 
The average exhibition size was, in 2010, 25% higher in 
Europe than it is in Asia.
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UFI also provides metrics by exhibition industry sector.
This first analysis is based on the events of 2010 only. It 
shall be enriched in 2012 with data from 2011 in order toshall be enriched in 2012 with data from 2011 in order to 
take into account the biennial events held in odd years. 
This will significantly impact these results for some 
industries. It is planned to also include data from North 
America.
It shall also be remembered that neither of the databases 
used for this analysis represent the complete regional 
market.
Nevertheless, it provides a first look at the top 10 , p p
industries represented and it is interesting to notice that 
the top 6 industries represented are the same, and in the 
same order, in both regions.
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This comparison confirms the smaller size of exhibitions 
in Asia compared to the one in Europe.
However this difference does not apply to the sameHowever this difference does not apply to the same 
extent in all sectors.



The next data set relates to the data collected by 178 
UFI Members who are organizers (and their 
subsidiaries).

These charts consolidate the data from more than 
12,500 exhibitions. We can clearly see that the positive 
trend during the 2006-2008 period ended in 2009 with a -
16% decrease in terms of space rented Only half of that16% decrease in terms of space rented. Only half of that 
decrease was recuperated in 2010.
The results at the bottom of the page combine 2 years as 
many events are biennial. For some reason, even years 
are in many countries stronger than odd yearsare, in many countries, stronger than odd years.
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However, not all regions showed the same level of 
performance.
As you can see in this chart on average:As you can see in this chart, on average:
- the volume of exhibition activity has increased by 
almost 25% in Asia / Pacific and more than 10% in 
Middle East & Africa 

the volume of activity in Europe has remained flat in the- the volume of activity in Europe has remained flat in the 
Americas and it had decreased by more than 10%.

These trends are average and may not reflect the 
it ti f ifi t i i th t i Thi lsituation of specific countries in that region. This also 

applies to Middle East versus Africa or North America 
versus Central & South America.
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A quick comparison between the exhibitions held in 
Europe and Asia confirms the trends previously 
indicated.
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Company analysis:

This chart outlines the diversity of UFI MemberThis chart outlines the diversity of UFI Member 
organizers:
-on one side, 82 companies rent up to 50 000 sqm
of exhibition space in total on a yearly basis, and on 
the other side 14 rent more than 500 000 sqmthe other side 14 rent more than 500 000 sqm
- in terms of the number of exhibitions organized, 
18% of UFI Members (33) organize only one event 
every year or every 2 years; and 6% (10) organize 
more than 50 a yearmore than 50 a year.
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As you can see in this slide, most UFI organizers 
only operate in their own country.

It is also interesting to realize that only 15 
companies operate in 3 or 4 regions.

Four of these companies are in fact “small” 
organizers (in terms of total rented space: less than 
200,000 sqm/year)
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This slides indicates that, on average, the “medium 
to large” companies performed better, over the past 
several years than the smaller ones or the very 
large ones.
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This slide shows the regional differences in terms of 
region of the headquarters of the UFI organizer.
These results are consistent with the previous onesThese results are consistent with the previous ones 
and those of the UFI Global Barometer, taking into 
account the fact that many European groups 
operate outside their own region.
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Let’s now look at the forecast outlined in the UFI Global 
Exhibition Barometer.
This survey was implemented in early 2009 in liaisonThis survey was implemented in early 2009 in liaison 
with SISO and AFIDA for North & South America and, 
more recently included EXSA (Southern African 
countries).
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Two slides have been extracted from the report. The first one 
concerns turnover. It outlines the percentages of respondents 
who declared an increase for each half year from the end of 
2008 to mid 2011. Here again there are significant regional 
differences.

The MEA region appears to have been least affected, with a 
minimum of 50% of companies declaring an increase in turnoverminimum of 50% of companies declaring an increase in turnover 
during most  periods.

For the other regions (1st dashed circle), the time when a majority 
of companies declared an increase in turnover ranges from the p g
2nd half of 2009 for Asia/Pacific to the 2nd half of 2010 for Europe.

For the first half of 2011, the percentage of companies declaring 
an increase in their turnover varies from 64% for Europe (first 
half year) to 71% for Americas (2 half) and 77% for Asia/Pacifichalf year) to 71% for Americas  (2 half) and 77% for Asia/Pacific 
(2 half too).
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As predicted in the previous slide, the two regions where 
most respondents were declaring, last July, that their 
activity was still under the impact of the “economic crisis” 
are the Americas and Europe.
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