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Paris, 8 July 2010: UFI’s fifth Barometer Survey of the global exhibition industry confirms

that the decrease in turnover experienced throughout the industry since the start of the

global financial crisis has finally bottomed-out. While a majority of survey participants

confirm that their business is still suffering, they also see the light at the end of the tunnel

and project an increase in turnover during 2010.

The current UFI Barometer confirms the significant regional differences identified in earlier

surveys. Whereas survey participants from the Asia/Pacific region appeared hardest hit in

2008, their turnover spiral had bottomed-out by the end of 2009. 76% in the region are

looking forward to a turnover increase during the first half of 2010. This shoots up to 87%

of participants for the second half of 2010. Asia/Pacific is the only region where a majority

of respondents expect an increase by more than 10% of their 2010 annual profit compared

to 2008 (54%) and also consider that the impact of the economic crisis is finally over

(58%).

Almost one respondent out of two in the Americas expect their 2010 annual profit to

increase by more than 10% compared to 2009, and at the same time expect it to remain

stable compared to 2008. The impact of the economic crisis is still felt by a large majority

of those surveyed in the Americas and 62% believe that it will continue until 2011.

Europe, which was more severely hit by the economic crisis than Asia/Pacific and the

Americas in 2009, seems to be facing a longer recovery delay. Only 41% of survey

respondents experienced an increase in turnover by the first half of 2010. 80% are still

feeling the impact of the crisis today with a majority expecting this to continue until 2011 or

2012.

The Middle East/Africa region appears to be less severely hit than the other regions. Most

companies declared a stable 2010 annual profit when compared to that of 2008 or 2009.

While a majority continue to some consequences of the crisis, most anticipate this will be

over by 2011.
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Surveyed organisations were also asked to identify the three most important issues for their

business in the year ahead. The top three issues ranked in order of importance follow:

• the state of the national/regional economy

• global economic uncertainty

• internal management challenges

Manfred Wutzlhofer, UFI President, summarized the situation saying, “When looking at the

most important issue identified for the future, a majority of respondents in most parts of the

world rank the state of the economy at either the global or national/regional level as their

number one concern. UFI will continue to track this carefully as we develop new insights

and trends in forthcoming editions of the Global Exhibition Barometer”.

*****

Note: At the beginning of 2009, UFI decided to assess the impact of the economic downturn by developing a
“Crisis Barometer” based on the perceptions of our UFI members in 83 countries and including identical surveys for
the USA conducted by SISO (Society of Independent Show Organizers) and for Central and South America by
AFIDA (Asociacion International de Ferias de America) of their respective members. It should be noted that the
while the number of replies to this survey provides solid representative results, the consolidated regional results
may not reflect the situation of specific countries in that region.

UFI is the association of the world's leading tradeshow organisers and exhibition centre operators, as well as the
major national and international exhibition associations, and selected partners of the exhibition industry. UFI's
main goal is to represent, promote and support the business interests of its members and the exhibition industry.

UFI represents over 550 member organisations in 83 countries around the world. Over 850 international trade fairs
proudly bear the UFI approved label, a quality guarantee for visitors and exhibitors alike. UFI members continue to
provide the international business community with a unique marketing media aimed at developing outstanding
face-to-face business opportunities.
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